
ADVERTISING AGENCIES
Ranked by number of local full-time employees

Rank

Company
Address
Website Phone

# of employees:
Local full-time 2022
Local full-time 2021
Companywide 2022

FY revenue:
(millions)(1)

2021
2020

% + (-)
Area(s) of specialty and/or

corresponding client(s) Major account(s)
Top local executive(s)

Year est. locally

1 Rescue | The Behavior Change Agency
2437 Morena Blvd.,, San Diego 92110
www.rescueagency.com 619-231-7555

70
72
173

$36.22
$30.56

19

Tobacco, vaping, nutrition, early childhood
education, mental health, substance use,

alcohol
First 5 California, California Department

of Public Health
Jeffrey Jordan

2005

2 Ignite Visibility
4250 Executive Square, Suite 100,, La Jolla 921037
www.ignitevisibility.com 619-752-1955

59
99
101

$18.54
$14.71

26
NA NA John Lincoln

2012

3 BusinessOnline
795 J St.,, San Diego 92101
www.businessol.com 866-333-1265

25
21
59

$8.07
$8.02

1

Account-based marketing, paid media/PPC,
SEO and SEM, demand generation,

creative, reporting

Honeywell, PayPal, Pfizer, HP, DirecTV,
Siemens, Thermo Scientific, Caterpillar,

Baker Hughes

Thad Kahlow
Jeff MacGurn
Trevor Hanes

1996

4 metajive
543 Encinitas Blvd., Suite 113,, Encinitas 92024
www.metajive.com 760-274-6882

18
12
30

$3.71
$2.8
32

Digital design T-Mobile, Bank of America Dave Benton
2005

5 Motionstrand
1835A S. Centre City Parkway, Suite 122,, Escondido 92025
www.motionstrand.com 760-489-7800

16
18
25

$5.4
$5.35

1
Web design and digital marketing with an

emphasis on healthcare and lifestyle NA Stefan Jensen
2001

6 Bop Design
610 W. Ash St., Suite 706,, San Diego 92101
www.bopdesign.com 619-330-0730

13
11
13

$2.61
$2.44

7
Website design-Pyramid Analytics, content
marketing-IVEMSA, branding-CrescentOne Perr&Knight, Bell and Howell Kara Jensen

2009

7 Mojo Marketing LLC dba Mojenta
4075 Park Blvd., Suite 102-364,, San Diego 92103
www.gimmemojo.com 619-573-6377

12
12
18

$1.72
$1.22

42

Marketing agency with exclusive focus on
B2B telecom, IT, cloud, and SaaS

companies
Cloud Communications Alliance,

Momentum Telecom
Angela Leavitt

2013

8 Jacob Tyler Brand & Digital Agency
1013 Clipper Court,, San Diego 92014
www.jacobtyler.com 619-379-0007

10
10
10

$4.5
$3.15

43

Web design, development, branding,
marketing - The Raw Botanics Co.,

marketing, PR - Brookfield Prop
Novartis, Greenerways Organic Les Kollegian

2000

9 Elevated Internet Marketing
6790 Embarcadero Lane, Suite 100,, Carlsbad 92011
www.elevated.com 760-501-0439

9
10
9

$2.9
$2.9

0
Search engine optimization, paid media -

CarVIO, EVgo Sarcos, Western Shamrock Ricardo Figueiredo
2012

10 Over The Moon Sales & Advertising
809 Mola Vista Way,, Solana Beach 92075
www.overthemoonadvertising.com 858-663-1408

8
8
12

$0.38
$0.4
(6)

Website, sign & traditional design,
architectural drawings, digital & traditional

media & prod.
HomeSite Services & Atlantic & Pacific

Management
Stacie Greene

2012

11 BrainShine
11650 Ramsdell Court,, San Diego 92131
www.brainshine.com 858-635-8900

6
6
6

$0.76
$0.62

23
Brand development, marketing, digital,

advertising, graphic design
Good Feet Worldwide, San Diego County

Registrar of Voters
Blaise Nauyokas

1990

12 AFMKTG
845 15th St.,, San Diego 92101
afmktg.com 858-336-8700

4
4
4

$0.37
$0.17
119

New development marketing - CityMark Alpha Yachts, Eastwood Development Amber Frankhuizen
2018

13 Enjet Media
2211 Newcastle Ave.,, Cardiff 92007
www.enjetmedia.com 760-703-9157

3
3
3

$0.7
$0.6
17

Video production, branded content, video
marketing, creative services

Hyatt, Visit San Diego, Unibail Rodamco
Westfield, Tahiti Tourisme, Forever

Balboa Park, San Diego Magazine, CD
Projekt RED

Matt Weddle
2010

NA Not Applicable. Source: The agencies. In case of a tie, companies are ranked by number of companywide employees, and then alphabetically.
To the best of our knowledge, this information is accurate as of press time. While every effort is made to ensure the accuracy and thoroughness of
the list, omissions and typographical errors sometimes occur. Please send corrections or additions to the Research Department at the San Diego
Business Journal at sdbjlists@sdbj.com. This list may not be reprinted in whole or in part without prior written permission from the editor. Some

companies have declined to participate or did not return a survey by press time. It is not the intent of this list to endorse the participants or to imply a
company's size or numerical rank indicates its quality.
(1) Gross income for San Diego County offices, defined as fees from services plus net media commissions (does not include gross media buy
revenue).

An Agency for the Digital Age 
 �BY MITCH DUCKWORTH, MD MEDIA.

While researching my book, Analog 
Communication in the Digital Age, I had 
the pleasure of interviewing some of the 
Motionstrand crew. So, when I was asked 
to do a profile on this groundbreaking San 
Diego agency, I welcomed the opportuni-
ty to discover what makes them unique in 
their approach to marketing and commu-
nications in the digital age. Joining their 
leadership team on a Zoom call, I experi-
enced firsthand how they use tools and tech 
to work together. 

“Technology plays a big role in staying con-
nected,” stated General Manager Amanda 
Nehring. “With work being done in time 
zones across the US, we built a platform, in-
tegrating our communication tools, workflow, 

and processes to manage projects for our cli-
ents, vendors, and other agencies.”

“Other agencies, aren’t you 
a full-service agency?” 

“Well,” chimed in Ken Hogan, Director of 
Strategic Partnerships, “about 50% of our work 
is in providing technical, strategic, or other sup-
port services to our clients’ AORs and vendors 
or directly to other creative agencies that do not 
have the technical skills or experience to execute 
implementation.”

“We also take an agnostic approach to client 
technical challenges,” interjected Mike Esani, 
Vice President of Production. “We aren’t try-
ing to sell a specific one-size-fits-all solution. 
We identify technology that connects clients’ 
siloed tools and develop the architecture to de-
liver data to all stakeholders. 

“In supporting other agencies, 
are you competitive about being 
better or more creative?”

“All agencies are creative,” replied Vice Pres-
ident of Creative Bjorn Jensen. “The art side 
of creativity is subjective, so you can’t say one 
is better than the other; it’s just a question of 
whether it resonates with the client and audi-
ence. Good creative combines the art, message, 
and UX design to connect and carry the audi-
ence through awareness, adoption, advocacy, 
and loyalty to a brand.”

“Is this the mystical omnichannel 
I’ve heard so much about?”

“Not at all,” explained Gary Rosenthal, Om-
nichannel Director. “The old saying is that ad-
vertising should reach the right person with 
the right message at the right time. This axiom 

remained unchanged for centuries until the dig-
ital revolution of multi-channel marketing fo-
cused on pushing out the same message in mul-
tiple channels. So, if an ad got traction, an agen-
cy made a video, PDF, PowerPoint, and email 
campaign to push that message. Evolving even 
further, omnichannel is about connecting your 
audience with sequential messaging throughout 
their customer journeys to deliver engaging ex-
periences in their preferred channels every time.”

In summation, CEO Stefan Jensen put it 
best, “We thrive on doing great work that cli-
ents care about. Whether offering a new expe-
rience, a better way to do business, or simply 
bringing joy into customers’ lives, we make their 
mission ours to deliver exceptional results.”

For more information, contact Ken Hogan, 
Director of Strategic Partnerships, Motion-
strand. ken.hogan@motionstrand.com
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